
Storytelling 
using the 
EMPOWER
mnemonic



Agenda
1. Welcome
2. Some Stories
3. What is STORY?
4. Benefits to STORY
5. Creation of STORY
6. EMPOWER
7. Storytelling Activity
8. Questions/Reflection
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Let the stories begin…







6



What is STORY?
S S is for the Setting; it tells us when and 

where

T T is for Talking Characters; the whom which 
we compare

O O is for the “Oops a problem!” The conflict 
which evolves

R R is resolution; the steps for us to solve

Y Y is for the “Yes, whohoo!” The solution 
has been found

Observe the sequence in the plot and the 
elements all around…



Creation of STORY
> What is the purpose 

of your story?
> Beginning, middle, 

and an end
> Concise 
> Be animated
> Define the 

complication
> Talk in third person
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Share Stories Padlet



EMPOWER

Engage
Meaningful
Prepare
Organize
Writing
Expectations
Relevant
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Engage
> Engage with 

students using 
multiple teaching 
techniques such as 
the ABC approach 
and technology tools 
to support learning.
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Meaningful
> Meaningful 

connections with 
students and a 
positive presence 
creates an 
inclusive classroom 
community. 

Motivation Monday: 
"Challenges are what 
make life interesting 
and overcoming them 
is what makes life 
meaningful!" 
~Joshua J. Marine 
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Prepare
> Prepare for the 

course by identifying 
stories specific 
stories aligned with 
the course topics 
and objectives.
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Organize
> Organize classroom 

management techniques 
including weekly 
announcements with 
helpful hints, tips for 
success through stories.
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Writing
> Writing communication 

reflects a respectful, 
professional, motivation 
and learner centered
tone while encouraging
engagement.
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Expectations
> Expectations are 

established at the 
start of the course 
and each week 
focusing on 
opportunities to feel 
connected.
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Relevant

> Relevant resources, 
experiences, and 
examples are shared 
throughout the class 
activities including 
discussions, feedback, 
and announcements 
(Ted Talk Tuesday).
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Create Your 
Own STORY

In no more than 2 
mins, create your own 
story using the 
EMPOWER mnemonic.  
This story should be 
created within the 3rd
person. Be ready to 
share!
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Thanks!
Any questions?
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